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Audience info Name

Mobile Device IDs_Wishmedia ‘

Description

HEH(aEAE)_ADID ‘

Data type Select the type of customer data you'd like to create an audience with
Mobile Device IDs -
App Look up your app
Wishmedia
WM wishmedia ®
Android - com.wishmedia.android
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Match at least one of the following (expand size)

Order complete
First-party - 8755169992

OR

Order start
First-party - 8956461674

OR

Addtocart
First-party - 8957874129

OR
Page view
First-party - 8957953980

OR

Page scroll
First-party - 8963961202

OR

Productview
First-party - 8963961655

Add audience to expand

Recency:

Recency:

Recency:

Recency:

Recency:

12 Hours

1 1pay

4 2 Days

3 Days

5 Days

7 Days

10 Days

14 Days

Recency:
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All Users «

Free

Free

Free

Free

Free

Free
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Impressions Clicks
34,886,807 63,214
1440%

Total Performance
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Overview - Total Summary

Click Through Rate & Impressions

by Clicks, CTR, and Impressions

Cost per Clicks & Impressions
by Cost, CPC, and CPM
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What can we help with?
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Tell us what we can help with:

Example: “"How do | change my settings?"
0100

5 characters required
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o Resources

o Contact options
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EMAIL wishmedia@wishmedia.co.kr

TEL +82 02-554-5574

@WISHMEDIA

ADRESS MEEEA dET HIEIEZ79Z 11, AELY 35

WEBSITE https://www.wishmedia.co.kr
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