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Get 20% off *50 with
Stock Up & Save
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Buy it again from Fresh
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Celebrate dad
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‘Shop Callaway Paradym Hybrids
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Top Deal
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1. Nielsen Media Impact, Monthly Reach, A18+, Amazon Total Revised (PV, FTV, Twitch, IMDB,Amazon.com) 2-month Avg, Sep-Nov 2022; 2. Prime Member: Amazon Shareholder Letter, 2022, WW; 3.Prime Video: Amazon internal, U.S., 2023; 4. Streaming TV:
Source: Amazon internal, Q4'22, US (ad-supported Streaming TV including Amazon Freevee, Amazon Publisher Direct, Fire TV Channels, Thursday Night Football, and Twitch; Source: Twitch internal, December 2022; 5. TNF: Nielsen, Live+SD. 9/14/23-12/28/23,

U.S. Based on P2+AMA.; 6. Twitch — Twitch internal, 2022, WW.; 7. Wondery: Podtrac Ranker, Q1 2023, U.S.; 8. Amazon internal, 2023, WW.; 9. IMDB: Businesswire, 2023, WW; 10. Streaming audio: Amazon internal, 4-month average May - Aug 2023, U.S.,
unduplicated monthly audience across Amazon Music ad-supported tier, Twitch, Alexa News, and Amazon Publisher Direct.; 11. Amazon internal, 2023, WW.; 12. APD: Amazon Publisher Direct: 1B Audience reach calculation based on potential bids and estimated
unduplicated multi-channel reach. Analysis does not guarantee future results. Amazon internal, September 2022. Aggregated average results are based on past observations and not indicative of future performance.
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Streaming TV
Sponsored TV
Audio and podcast ads
Sponsorships

Display ads Custom and out of home
Video ads @— Twitch
Posts

Amazon Live

Sponsored Brands
Sponsored Products
Sponsored Display
Audience bid boosting
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Video (STV/OLV) Devices Interactive Display
& Livestreaming

CINDEI

Custom and Sponsorships Audio
Out of Home
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AMAZON ADS PRODUCT PORTFOLIO
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See from Amazon ads official site
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https://advertising.amazon.com/solutions/products/amazon-dsp/?ref_=a20m_us_search_title
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US, CA, JP, AU, AE, SA, TR, MX, BR,
3. EQ| x| .T'al-_Tl_ (TWitCh ads) NL, SE, DE, FR, IT, ES & UK
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https://advertising.amazon.com/products/prime-video-ads/?ref_=a20m_us_search_title
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Save this item

Press OK to add to your
Amazon cart

r [
sou ce. AMAZON INTERNAL DATA, US, OCTOBER 2024-APRIL 2025. ANALYSIS COMPARES THE PERFORMANCE OF

STREAMING TV AD CREATIVE WITH INTERACTIVITY (N=4,355) VS STREAMING TV AD CREATIVE WITHOUT INTERACTIVITY (N=13,235).
PERFORMANCE METRICS ARE REPRESENTATIVE OF THE ENDEMIC POPULATION SELLING PRODUCTS ON AMAZON.COM AND RUNNING STREAMING TV
ADS THROUGH THE AMAZON DSP.
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Movies 0104 NS
Gooking

SOURCE: 1. AMAZON INTERNAL DATA, DEC 2023 AND MAR 2024, U.S.. UNDUPLICATED MONTHLY AUDIENCE ACROSS PRIME VIDEO, AMAZON

In-market audiences*
Lookalike audiences”
Purchase audiences”
Streaming audiences*

ASIN retargeting audiences™
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19 SOURCE: AMAZON MARKETING CLOUD, US, 02/28/2024 - 08/01/2024.
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6. C|HIO|A 21 (Device ads)

Amazon tH& 7|7] : Fire TV, Alexa, and Fire Tablet. TV Video

Creative Format : HliLd, H|C| 2 QIE{AHIE|H
« Placement : Amazon Device
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As electric as you want to be.
s Lexus Electrified, mnrodbyyou

Try "Alexa, play video" Sponsored @

Al Fire Tablet
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Get $0 delivery fees on
eligible Grubhub orders
Tesms and addt fees apply.

SPONSORED
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HOW FIRE TV CUSTOMERS EXPECT TO VIEW AND FOLLOW THE WORLD CUP

15% . 24%

More Likely To Watch The World P More Likely To Follow
Cup At Their Home Betting/Gambling On Matches

=

s

28% , 27%

More Likely To Watch 3%2 Expect To Watch Highlights/Clips On
Highlights/Clips On Television R | Video Sits (Youtube)

SOURCE: CONSUMERS SURVEYED BY GWI, 1 WAVE (Q2’25), US. BASE: A18+ FIRE TV STICK AND CUBE USERS.



HOW WOULD YOUR PERCEPTION OF A BRAND
CHANGE IF YOU SAW IT SPONSOR OR ADVERTISE
AROUND THE WORLD CUP?

Make me want to try out the
brand’s products or services

Add credibility to the brand

Make a brand I'm unfamiliar
with more appealing

It would make me more likely
to choose that brand over its
competitors

23
SOURCE: CONSUMERS. SURVEYED BY GWI, 1 WAVE (Q2’25), US. BASE: A18+ FIRE TV STICK AND CUBE USERS.
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Programmatic No.1 WISHMEDIA

wishmedia@wishmedia.co.kr
02-554-5574
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